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ALL - IN - Premuim Marketing

The following presentation is divided into 2 parts:

First, we’ll present our agency’s DNA and then

we’ll provide a partial (due to NDA clauses) list

of our global client database

The major part of this presentation will focus on

the wide variety of success stories – both in 

cross-platform hands-on digital campaigns – as

well as in digital campaigns for which we have

provided ongoing audits and optimization

Introduction



About Us
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Meet the

Team
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Co-Founders & CEOs

Yuri Gankin

Co-Founder & CEO

• One of the digital marketing pioneers in Israel 

(Since 2008), working with major private & 

public sector companies

• Specializes in Strategic Digital Planning, Cross-

Platform PPC Campaigns & Crisis Management

• Teaches Digital Marketing Around the World

Elad Eliyahu

Co-Founder & CEO

• Works in hands-on digital marketing since 

2015

• Specializes in Cross-Platform PPC Campaigns 

& Digital Strategy

• Teaches at various academic organizations 

and colleges in Israel
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Zoe Afek Angel

COO & Head of Customer 

Experience

Tehila Shemen

Head of Social Media & Creative

Operations & Social Media
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Noga Iliev

Graphic Designer

Gal Levy

Graphic Designer
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Our Graphic Designers



Eyal Pevzner

PPC Team 

Leader

Shiraz Journo

PPC Team 

Leader

Yoav Dagan

PPC Expert

Ran Hilay

PPC Expert
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Our PPC Team



Dor Pilpel

CFO

Ofer Nachsonov

Our Website

Master
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Websites & Finance



Why Us?

Professionally 

✅ Experience & Excellence – over the years we have 

devised, created, launched and optimized digital marketing 

campaigns with a media budget exceeding $10M. We live 

and breath digital marketing on a daily basis

✅Transparency & Honesty – working with us will 

provide you a full ongoing report allowing you to understand 

the exact results your campaigns achieved 

✅ Platform Partnerships – we hold certified partnership 

badges of all the platforms. Thus, we have access to 

innovative features and inside professional knowledge that 

allows us to get better results
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Why Us?

Personally

✅ Partners – Not Vendors – we consider ourselves to be your 

partners – and not simply marketing vendors. We honestly care 

about your success – and that’s why we go ALL-IN for you

✅VIP – For Real– we hold ourselves to the highest standard of 

service which starts with daily updates from your account manager  

and ends with customer experience evaluation

✅ We Make a Difference – we only take on clients that

we believe we can help – that’s why before every deal is signed, we 

conduct our own preliminary professional analysis
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Meet Our Partners
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Our Portfolio (partial)



Daily Analysis 

& 

Optimization

Automation & 

Scale

Digital

Infrastructure 

& Content Plan

Social Media & 

Campaigns

Strategic

Digital 

Planning

• Ongoing Daily 

Tracking of all the 

Campaigns for 

Optimization 

Purposes

• Use of Automations 

for Growth and 

Scale Purposes 

• Creating or 

Optimizing the 

Digital Assets 

• Preparing a 

Content Plan

• Writing the 

Content

• Launching the 

Campaigns 

• Preliminary 

Customer DNA 

Questionnaire 

• Target Audience 

Mapping

• Competition

Research
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Content & Campaigns



Case Studies
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b

We carried out a preliminary research that

showed us we should focus on 3 different

platforms: META / LinkedIn & Google while

combining both Push & Pull strategies

The Methodology

Feasibility, Results & Funding – Believer Meats

The Challenge

Believer Meats (formerly Future Meat) is one of

the world’s top FoodTech companies.

Our main challenge was to increase awareness

to the company’s products to serve as a PoC

indicator in the pre-seed phase
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Believer Meats
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Fortunately, the content plan and the posts and ads we created, yielded

great results which among others, helped the company to complete a $360M

funding round

✅ Over 125% increase in website traffic

✅ CPC & Engagement costs 75-80% lower than standard benchmarks

✅ $0.01 video views costs

Results – Believer Meats

ALL - IN - Premuim Marketing



b

We have put forward a wide variety of

creative marketing ideas and combined

with working alongside the admissions

office to optimize the flow from the

moment a lead arrives – to its final

conversion as students

The Methodology

The A-Z Digital Marketing Revolution – Tel-Hai Academic College

The Challenge

Our joint work together started with a digital

audit of the college’s previous marketing

agency. After 3 months, we got the marketing

account and were tasked with 2 major

challenges: Increasing the amount and leads –

and most importantly – their relevance
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Tel-Hai 

Academic 

College



Since we started working together, we have witnessed a steadfast increase

in both the quantity and quality of leads altogether – allowing the best top 3

recruiting days in the history of the organization

✅ Over 750 leads monthly – a 145% increase compared to the previous agency

✅ Increase of 70% in the amount of relevant and interested leads

✅ We managed to save the organization 500,000 NIS (roughly $125K) compared

to the previous agency

Results – Tel Hai Academic College
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b

Right at the beginning we came up with two

different creative briefs catering to the

attributes of each of our target audiences, and

we launched the campaign on Meta / Google &

LinkedIn to gather traffic to the designated

landing page for more info which was the KPI

The Methodology

Recruiting Top High-Tech Minds – The Israel Innovation Authority

The Challenge

Alongside our ongoing consulting to the

organization and various Israeli startups, we

were asked to devise a unique strategy aimed

at launching a global campaign to recruit top

high-tech professionals and bring them to

Israel
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The Israel Innovation Authority



The most important KPIs for this campaign were the impressions and the website

clicks leading to a designated landing page that provided more information about the

initiative. Here is what we achieved with merely a $5000 budget

✅ $0.50 CPM (Cost Per 1000 Impressions)

✅ Reaching more than 500,000 unique users (reach) – 750,000 impressions overall

✅ An average CPC cost of $1 – over 4,000 clicks which got the organization more

than 200 concrete leads

Results – The Israel Innovation Authority
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We have devised a strategy aimed at

increasing the brand awareness within

the relevant target audience and

gradually establish an e-commerce

strategy based on precise and innovative

targeting methods

The Methodology

A 360 Digital Effort – Forever Living Israel

The Challenge

For years the global strategy of Forever Living

has been focusing on an MLM marketing model.

When the company came to us they asked for 2

main things:

1. Increase the company’s brand awareness

2. Increase Direct E-Commerce Conversions
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FOREVER LIVING ISRAEL

ALL - IN - Premuim Marketing



The gradual strategy we’ve put in place proved itself since we gathered a

massive amount of customer data that allowed us to achieve massive website

conversion results

✅ Over 1M unique users saw our ads with an average of $1 CPM

✅ $2.5 per conversion cost (conversion value of $75 on average) - %300 ROI

✅ 25% increase in brand recall lift

Results – Forever Living Israel
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b

In order to increase the company’s brand

awareness and subsequently the number of

users, we have launched campaigns on Meta /

LinkedIn & Google

Our campaigns both generated the demand as

well as capitalized on it on Google

The Methodology

The Spanish Market Disruptor – 2SHAPES

The Challenge

2SHAPES is a startup offering a unique 3D

Tailor-Made Jewelry Design Tool from the city

of Zaragoza in Spain.

When we started the number of users was 250

– and we were tasked with getting more new

users onboard
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2SHAPES
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Since 2Shapes is a startup, we implemented a gradual media strategy that

nevertheless yielded great results:

✅ 300% increase in the amount of registered users

✅ Increase of 180% in relevant website traffic from around the world

✅ 325% increase in relevant brand awareness-based reach and impressions –

compared to the target audience reach before we started

Results – 2Shapes
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b

At the very beginning, we conducted a

thorough digital marketing audit that

allowed us to devise a clear digital

strategy based on coherent content

anchors – and subsequently various

types of campaigns

The Methodology

Academic Libraries can also “Wow” You – The Ex Libris Group

The Challenge

One of our most fascinating customer is The Ex

Libris Group, part of Clarivate, that specializes

in developing library management systems

Our main challenge was to create a consistent

media presence for the brand and increase it’s

reach and database
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EX LIBRIS GROUP
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Due to the fact we are targeting the academic target audience, we obviously

prioritized LinkedIn as a major platform, and yet we managed to add both

Meta & Google to create the perfect marketing mix

✅ Cost of $2 CPM (Cost Per 1000 Impressions) – 85% lower than the previous

agency

✅ Monthly reach of more than 75K unique users

✅An average CPC cost of $0.75 – and therefore an overall $50,000 less budget spent

Results – Ex Libris
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Our Digital Audit & 
Analysis Division
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Our Digital Audit & Analysis Division

A significant part of our clients ask us to thoroughly analyze their digital marketing 

activities in order to better monitor and track their marketing agency – and 

maximize their marketing efforts

In Addition to the audit report, we always analyze the entire scope of the data 

gathered by the campaigns (as well as Google Analytics data) – and provide a 

detailed insights & do’s and don’ts report 
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b

Ongoing content & campaign audit to lower

the CPA (Cost Per Acquisition) and CPL

Establishing the company’s innovative digital

marketing analysis platforms from scratch

The Methodology

The “Hachshara” Insurance Company

The Challenge

Starting our joint project with the

“Hachshara”, one of the biggest insurance

corporates in Israel, we have taken upon

ourselves an ongoing audit of the company’s

marketing content and campaigns providers
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✅ Following a thorough analysis of the website customer journey – we managed to

increase the car insurance (a very competitive field) conversion rate by 15%

✅ A 35% decrease in Push Platforms (Meta – Facebook & Instagram)

✅ Across the board implementation of Google Analytics and setting

conversion & conversion funnels

Results - The “Hachshara” Insurance Company
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b

Ongoing content & campaign audit to lower

the CPA (Cost Per Acquisition) and CPL

Ongoing consulting in devising the messages

and the graphic language prior to launching

the paid campaigns

The Methodology

The Hebrew University of Jerusalem

The Challenge

We worked directly with the marketing department of

the biggest and most prestigious university in Israel

Our focus was aimed at monitoring and tracking the

marketing agency – as well as teaching the department

to create and promote content by themselves
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✅ 65% decrease in the CPL (Cost Per Lead) – compared to the previous agency

✅ A 55% increase in the leads’ relevance by using daily optimization and

precise targeting

✅ 25% increase in digital content engagement

Results – The Hebrew University of Jerusalem
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b

The widespread coverage of the Burlington

English Global Network, allowed us to work

with different regional marketing directors –

and adjusting the message and the

campaigns tailor-made culturally to the

corresponding region

The Methodology

The Burlington English Global Network

The Challenge

The ongoing project with The Burlington

English Global Network focused on auditing

and analyzing the content and marketing

performance efforts of numerous marketing

agencies – from Israel to Eastern-Europe &

South America
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✅ Decrease of 27% in the CPL (Cost Per Lead) in one of the world’s most

competitive fields – language study

✅ An E2E (End-To-End) Conversion Rate Increase of 15% in Israel – and

10% worldwide

✅ Removing significant conversion barriers in the company’s websites

around the world

Results – The Burlington English Global Network
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Part of Our Digital Audit & Analysis Customers

(Due to signed NDA’s we can’t go into further detail)

ALL - IN - Premuim Marketing



A l l - I n  P r e m i u m  D i g i t a l  M a r k e t i n g  A g e n c y

Thank You 

☺

+972 54-4886796

yuri@all-i.co.il

all-i.co.il
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